
 
 

Exploring how humanity is transformed by AI 
 
As soon as we, humans, managed to infuse technology with intelligence, we got both alarmed 
and dazzled by the power of our invention. Much like all our other creations, AI promises to 
transform us; only, this time, the pace of the transformation is much more accelerated than what 
any prior experience allows us to understand. Within only a few years, algorithms – obscure, 
mysterious, and formidable – have wedged their way into our lives, exercising an unprecedented 
kind of influence and taking our breath away with the promise of extraordinary opportunities. In 
our wildest dreams, we even hope to defeat death, our archenemy, by preserving our individual 
intelligence outside the perishable body. We are definitely awestruck; yet, we are also 
intimidated and scared by intelligence that may not always be under our control. For decades, 
we have been channeling our fears and concerns in various forms of art, experimenting with 
utopian and dystopian versions of our future, probing the boundaries of what we have been 
defining so far as “life”, “ethics”, or “ingenuity”. Despite all controversy, though, AI is here to stay, 
bringing forth a paradigm-shifting evolution in our lifestyle, practices, mindset, and, above all, 
the essence of our existence.  
 
Naturally, all basic applications of AI have been transferred to Greece and are evident in many 
daily functions. However, some of the most exciting developments that have successfully 
penetrated other markets are not familiar to us yet. In view of the upcoming changes, the speed 
of which is expected to accelerate at the wake of the pandemic, CEO Clubs Greece invited Mr 
Anastasios Spanidis, CEO of Generation Y and Ms Vicky Gkiza, Senior Director of Project 
Management in Google, to present to the Club members how AI will impact the future of work 
and life. The event took place on the 20th of October in Spaces Green Plaza and followed a hybrid 



presentation model, with the first speaker being physically present and the second one joining 
virtually all the way from San Francisco.  

 
To begin with, expressions of AI – the simulation of human intelligence processes by machines – 
can be categorized into:  
 
• Weak, where AI excels in a task that facilitates human activity and minimizes human error. 

Examples include self-driving cars or spam filters; 
• General, where more complex algorithms allow humanoid robots to interact with consumers, 

understand speech and recognize facial expressions or advanced control systems and state-
of-the-art hardware to demonstrate human-level agility; 

• Strong: a state of AI that still exists only in theory. It is expected that, in the near future, we 
will reach a singularity point when AI is faster and better than human intelligence. 

 



 
 
Alexa, Amazon’s virtual assistant technology, is an example of General AI, widely spread in the 
US, UK, Canada, Germany, or France but relatively uncommon in Greece. Ms Gkiza, who served 
for almost four years as GM Director of Product and Engineering of Alexa Shopping, shared some 
of the challenges faced in the development period regarding the technology and the market 
familiarization.  
 
The basic technology of Alexa is not new. However, speech recognition proved significantly 
difficult, as the technology had to understand individual or regional accents. On top of that, AI 
had to learn to decipher speech content, particularly since people use different phrases to 
express the same idea. For example, instead of the command “buy tissues”, a consumer may use 
the equivalent “I need tissues” or “I want tissues”, and they should all lead to the purchase of the 
item, ultimately meeting the user’s needs. Training consumers to interact orally with a device was 
another major learning process. A few years ago (less than a decade), nobody thought that one 
could/would want to buy milk or change the music station by giving an oral order to a device. 
Within 5-6 years, though, Alexa has been embraced by numerous households and has been 
accepted as part of the family, easing the younger generations into the AI era while providing 
comfort to the older ones, especially during tough periods like the prolonged lockdowns that we 
recently experienced.  
 



 
 
As it is clearly demonstrated in the Alexa example above, machines go through a learning process 
which can be: 
 
• Supervised, like in the example of face detection or signature recognition; 
• Reinforced, like in the example of automatic parking policies, text summarization, question 

answering, and machine translation; 
• Unsupervised, like in the example of visual perception of tasks (including object recognition) 

or anomaly detection; in this case, the computer learns by itself how to improve. 
 
The development of AI collects wisdom from diverse professionals such as business analysts, 
technology consultants, solution architects, development engineers, admins, data engineers, 
data analysts, data scientists and machine learning engineers. The involvement of different 
backgrounds and, often, different agendas enriches the process but also allows room for human 
error. Walking the untrodden path is tedious, scary, and disconcerting. Still, humanity ventures, 
once more, into the unknown, daring to dream, like so many other times in the past, of a modus 
vivendi that still appears surreal and outlandish. 
 
AI is a recent development in our history, dating to the mid-20th century. Our ability to process 
through technology massive amounts of data at unprecedented speed has not only given birth 
to a new intelligence but has also led to the democratization of AI. In business terms, the size of 
the AI market has exploded from 58.3 billion USD to 309.6 billion USD in just five years. The most 
important aspect of AI, though, lies in the facilitation and improvement of any decision-making 
process: a benefit that has already been applied in numerous industries. 
 



 
At a governmental level, the first applications are, as expected, in the military field. The 
superpowers of the planet (the USA, China, and Russia) are already automating military 
applications, racing to secure a leading position in the AI era. The public sector also uses AI to 
improve the quality of life of a country’s citizens, for example, detecting fake news or predicting 
hurricane trajectories. 
 
At a business level, applications of AI have already been implemented in: 
• Transportation (for example, to identify dangerous vehicles using a simulator and self-driving 

cars); 
• Retail and e-commerce (for example, in-call voice analysis to augment behavior in real-time 

and create better human connections or nurture customers with personalized content); 
• F&B (for example, raising the perfect variables or improving the quality control); 
• Entertainment (for example, through highly personalized experiences); 
• Healthcare (for example, learning to diagnose Parkinson disease from smartphone data); 
• Education (for example, improving learning through apps based on behavioral predictions); 
• Banking (for example, identifying fast fraudulent transactions through complex data 

patterns). 
  
At a company level, Mr Spanidis shared how Generation Y is using AI to improve the decision-
making process and the experience of the clients. More specifically, the company implements: 
• The Competitive Intelligence Package (CIP) that allows data processing through AI and the 

automatic, systematic, and detailed monitoring of online competition in real-time and in 
multiple channels and indicators. 
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• Algolia: a leading, specialized search platform that allows the client to get different 
recommendations based on his/her profile, increasing, thus, conversion rate by 30% and ROI 
up to 10 times. 

 
The benefits of AI are many and distinct. Human error will be avoided or even eliminated in 
numerous processes, and targeted information (achieved through the processing of massive 
amounts of data) will improve the decision-making process and the individual experience, the lot 
achieved at a decreased cost. We will increasingly learn to interact with machines via voice in the 
near future, and the science-fiction universe we have enjoyed on the large screen will soon be 
our everyday reality. However, one should not underestimate the fact that there is often fear and 
uneasiness in view of the upcoming changes, as all the traditional sectors will be transformed, 
sometimes in ways that we cannot fully predict or control. 
 
At the dawn of a new era, we are called to answer questions that, until recently, were 
conveniently defined and easily understood. For example, in a world with democratized access 
to technology, how do we ensure the inclusion of all people, avoiding the risk of manipulation? 
As our values system evolves to include the new intelligence, how do we safeguard the essence 
of our humanity? How do we assign responsibility when only machines are involved in a process?  
 
As the singularity point is approaching fast, the technological progress becomes uncontrollable, 
and intelligence is expected to explode, it is worth remembering that, so far, it is not AI that 
makes the decisions. We do; so we better ensure that we make the right ones. 
 



 
 



Delving deeper 
 
Considering that AI is based on past data analysis, don’t we risk limiting our creativity, reinforcing 
only existing patterns? It is an interesting paradox that Alexa, one of the most well-known 
commercial applications of AI, was conceived based on a creative idea, not data analysis.  
 
Extreme personalization of information indeed risks the perpetuation of a certain status quo, 
potentially hindering creativity or even open-mindedness. On the surface, such a challenge can 
be addressed by improving the product design process and the algorithms. However, in general, 
it is worth remembering that AI is forcing us to redefine creativity in ways that we cannot fully 
understand yet. For example, in the future, creativity may come through the superintelligence 
that will develop or through the use of the excess of free time that, it is predicted, we will 
increasingly enjoy. As mentioned above, it is up to us, humans, to provide answers to these 
difficult questions and make the right decisions that will finetune this new era of our history.  
 
How does emotional intelligence and psychology connect with AI? For example, what is the 
impact of AI on the creation of art? 
 
Admittedly, it is easier to recreate tactical, task-based, operation and tangible results through AI 
rather than intangible ones that are subject to various interpretations. As far as the arts are 
concerned, there are already paintings, novels, poems, and music created by AI and, many say, 
they are of high, human-level quality. There is an immense amount of psychology data that AI is 
analyzing and processing, decoding emotions and learning, on the way, how to implement the 
results. However, we are still not in a position to answer the more profound questions. For 
instance, when we, humans, create a form of art, we try to understand something about 
ourselves, express it, and possibly – hopefully – inspire others as well. Writing a book or drawing 
a painting is never about the end result but about the artist’s journey of self-discovery. AI’s 
involvement in the creative process is still unclear.  
 
 How will AI change the visibility of one’s company in an online search?  
 
The best way to increase a company’s visibility is to keep on developing the business. As more 
content (written, audio, photos, or other) accumulates, the company gets diversified compared 
to its competitors. It is worth remembering that a company’s visibility improves through 
recommendations and market reputation as well. The combination of the above promises to bring 
the best results. 
 



 

"AI DOES NOT MAKE DECISIONS. 
HUMANS MAKE DECISIONS. "


